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Kinosaki T T

Let's do a survey!

Complete this survey and
raceive a frae hot coffae
from Kinosaki Onsen Tourist
Informathon SOT0R0.

mluﬂ'l“““ Access the survey here! izl

Access the survey using 3 QR code reader on 22 Sl

your smartphone, or using the link below. SHUEAEE
Sponsor: Teyooks City, Toyeoka Tourism Innovation
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Tell us your thoughts,

Receive a FREE
hot coffee!

Fill out the survey
and get a reward!
Pick it up at
Kinosaki Onsen |
Tourist Information .’

Checkit out!

Access the survey : scan the QR
code or check out the link below

https://jpssurveymonkey.com/r/kinosaki Blviiires

Sponsors ; Toyooka City, Toyooka Tourism Innovation
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- Atmosphere (FEIAULWY) - Bath (BEE) - Traditional town (GHERITEUET )
- chatgpt suggested we come to Kinosaki (Ai Fv7 v R TARXAXENIE)
- Crab (28) - Culture and Nature (3Z{E&B#) - Enjoy Old Onsen (F\ VERI)
- Enjoying hot springs in a relaxed setting (DAUD UTEIBFI CRRZZE UMH T2 1)
- Honeymoon and onsen experience (J\RAL—>2TRRZAEELIZUY)
- It was close and it seems to be unique place in Hyogo. GEM 2Tz URERDIENTEIL-—T71315
FrIZERRU BNIZDT)
- Just wanted to see what the town is like for next time. (RICERDEZEDEHDTR)
- Kinosaki onsen have very hot springs (& THEWVREN DD EEUT)
- Long wanted to come to Kinosaki (3" > EIflEFRRE(CEZH 37’)
- Nature, onsen, scenery, crab,and so on (B, ‘ER. =8. B, RERE)
- onsen and traditional atmosphere CRR&IGEREIFHER)
- Tattoo friendly onsen (% b —hé > THEANDIER)
- Onsen and food CERE&EE) - Onsen and Crab CRER&EEE) - Onsen and Beef GRERE&EBES)
- Onsen and Food and Nice Hotel CRREBEMREE) - Onsen and relax CRREUSWIX)
- Onsen Hopping and wearing yukata (4N 0D &381K)
- Japanese Sea (HA&#B) - close to Kyoto (R#FITIELY) - Snow and Onsen (& &IRIR)
- to visit small town (N\&72E]ZEHNTZLY) - nice and friendly people GREITREUDEWVIAL)
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- Onsen and (sake, seafood, culture, nature, hiking, beautiful town, sea, traditional atomosphire)
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will come back
Beautiful place
Lovely Hope come back
time

wanted come Really enjoyed Amazing place
much First time  onsen hopping
experience  beautiful town

visited ;.o come backgood came .y fun

clean 5reat onsen love Amazing_ .

Thank town

really Japan place Beautiful
many people

wantedr€laxing Kinosaki enjoyincredible
hopping lot fun NoneFood great

eXCiting  4ream come true Onsen hopping lot
wanna come back onsen culture many shops restaurants

long wanted come

comfortable
friends people

Hope come
small
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Canada

The United States of America
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