(]
A A N TOYOOKA
TOURISM
INNOVATION

2023
SHhEA /"y FEER

TOYOOKA TOURISM INNOVATION



FHEHNEROER 1~1285) XA

_ INNOVATION

35,000,000

31,882,049
30,000,000
25,066,100
25,000,000
%§2019
20,000,000
-21.4%
15,000,000
e o HRHAKEKXK
By by
M v R— R
5,000,000
0
5 X O O A P O D DV AUV DOD OO AN DO RO D
NSO IO SN AV NV
R S NN EENENE R ENE S S

Heh o HARBUFEXR (UNTO)

TOYOOKA TOURISM INNOVATION 2



FHEAEH (3$201941k) §r 0,

3,500,000 m2019 m2023 108 - 12ﬁ
3,000,000 2019E% l-

2,734,000

2,500,000
2,000,000
1,500,000
1,000,000

500,000

1A 2A 3R 4R 5A 6A 7A 8A 9A 10A 11A 12A

o

HE - HARBUFER YA (UNTO)

TOYOOKA TOURISM INNOVATION



SHEAEHR (201951

t 1

[+]

O TOYoOKA

/ TOURISM
INNOVATION

2019 (1-128) 2023F (1-128)

o = A% | vz . b g | v
1 E .| 9,594,394 30.09% GE[E 6,958,500  27.76%
2| @mE | 5584591 _1750%| BB 4,202,400 16.77%
3] A% 4,890,602 1534%~ W 2425100 9.67%
4 &5 2,290,792 7. 19% &5 2114400  §.44%
5 KE 1,723,861  5.41% KE 2,045,900  8.16%
6 2 A 1,318,977 4.14% 2 A 995,500 3.97%
7 )N 621,771 1.95%| 74 VUEY 622,300  2.48%
8| 74Ky 613,114  1.92% = 6131000  2.45%
9| wL—7 501,592 1_573/979‘/73“:1?—111 591,300  2.36%
0] ~FFL 495,051} -1 55%| ~F7 L 573,900 2.29%
Zof -1 4247208 13.32%  Zofe 3,923,800 15.65%
31,882,049  100% 25,066,200  100%

TOYOOKA TOURISM INNOVATION

HE - HARBUFER YA (UNTO)



.AE

AAENAEA FEZBRHES foy 0 jem

(AN
1,000

900

800

700

600

500

400

300

200

100

0

0= HZE 5 —@=TIHZEE =15 =T EEE —0=1E[Z275 o= EFE L5 =i T L5

898

ji 838 804
o4 65
16
653
466
356 428

290

e
—

e\

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

TOYOOKA TOURISM INNOVATION HEL  ETSE [HARSERR)



EE

ZZAR EITEMMEL (F2029FL) o °
FH +FIH + B 3 ZE0ETERMEL .
[E - Hbisg 20198 2019% 20238 2023%
FE[E 703.5 495 562.5 681.5
FE 782 946.5 151 522.5
&5 283.5 242.5 185 254
=P} 348.5 334.5 267.5 321
SUHEKR=IL 116 115 102 119
X4 172.5 177 119 137.5
F—X+FZU7 64 70 56.5 64.5
hF& 39 31 33 35
KE 478 466.5 417.5 454
1¥Y R 39 38 32 30
N 4 56 56 34 41
747V F 31 24 19 16.5
77VR 48 50 28 33
2019 EX MY 2023%F XXM ¥
i& 5285(% » 18 4239.5{&

TOYOOKA TOURISM INNOVATION

S+ BB B LB A -
cEL4Y BETA~10TE) K1 FA. £84¥

(100B TE~3ATHE) E8ETAEITRE

[«]

N TOYOOKA
TOURISM
INNOVATION

96.9%
55.2%
89.6%
92.1%
102.6%
11.7%
92.1%
89.7%
95.0%
82.1%
713.2%
61.3%
66.0%



FEABEANRITEHEE * REE BN

@ O GMIRGHRE e ANEDRGGER O1D
60,000 25.0
52,923
48,135 23.5
50,000 45,189 . 20.0

17.6 44,162

40,000
13.7 15.0
30,000
10.0
20,000
14,167
8,987 .
10,000 >0
1,208
0 B 0.0

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
mEE AEE  AEE

TOYOOKA TOURISM INNOVATION L BAFT LAY Y -2



TovookA

= \Y V4 Y
EFE - MlEhl 1IAZEYEBHKITSHE @gn’ 1 ok
2023€FEF (iEFR) (M/\N) (R)
shENEA 1 A%kbﬁﬁﬁitﬂ
[EI5E - Hhisg s %A . oo opegk IR x
TR | EER | HAR | SEN Py Efk | 2ot  CionE
SEE- ihis 212,193| +33.8%]| 73,452] 47,988 24,180 10,749 55,739 85 10.2| +1.3A
CETES) 107,047| +40.6%| 35,247 29,704 9,413} 5,974 26,622 86 4.7 -0.4A
=Y 187,921 +58.9%| 53,152| 40,226 19,276/ 9,922 65,210/ 135 6.9| +0.84
EH 227,160| +45.7%| 69,754, 53,326: 22,701 10,047 71,203; 129 7.2| +1.138
[ 319,924| +50.3%| 90,425, 60,642; 26,184{ 23,121|119,484 67| 16.1| +8.64
54 191,026 +45.3%| 57,872| 44,765 26,135 6,924 55,299 32 9.0| +0.24
SUHR=) 285,241| +64.2%|108,738| 60,449 33,601 10,686, 71,768 0 9.3| +1.8H
-7 224,013| +68.1%)| 76,523 48,523: 26,072! 9,014 63,879 3 9.8| +0.3H
A IRRST 194,622| +48.5%| 70,929| 39,116{ 27,207 8,125 49,244 ol 14.4| +2.18
| 2qEY 180,508 +67.3%| 58,810/ 37,294 21,057 8,175/ 55,171} 1 16.3| -4.5H
o [SPFA 210,999| +19.2%| 63,756| 47,563 22,261, 8,909| 68,509 ol 30.4| -5.7H
o [HED 231,049| +46.9%| 94,812| 42,911} 32,248] 6,871 54,208 of 22.9] +6.5:A
ZafE] 330,811| +37.1%[150,062] 71,082 47,320} 13,890 48,304  153| 15.2| +3.238
RAwY 303,971| +50.9%]138,800| 70,776 46,249} 11,099 36,997 50 15.4| +1.4A
TR 324,092| +36.5%]139,413| 71,455 49,464} 12,314, 51,443 2|  18.0| +0.9H
157 335,691| +68.3%)145,617| 82,455: 53,916 12,657 40,880  166| 13.9| +1.13A
2RA> 341,562| +54.3%]137,345] 81,497 63,454 14,691 44,527 48 16.2| +2.9
07 269,182| +47.1%]108,799] 75,734: 39,652! 7,031 37,966 ol 22.9] +4.138
KE 296,411| +56.5%]129,116] 66,678 40,520/ 13,227, 46,688! 182 12.1| -0.3'A
nFs 273,329| +50.4%]111,903] 64,337: 41,318 12,154: 43,616/ o| 12.5| +0.5H
A-ZNSUT 340,604| +37.4%]138,895] 76,456: 49,366{ 21,786| 54,071} 31 13.7| +0.8H
Z0Ath 315,605| +42.5%|128,883| 72,544 44,987} 13,176 56,012] 2| 19.0| +2.7°A

TOYOOKA

TOURISM INNOVATION

HE 8BTS LR ) —X



R

- i~ DA

(BBAN)
00 200 40.0 60.0 80,0 [mil person]
France... 75.1
Spain... 52.4
USA.. 46.1
China... 418
Italy... 37.1
U.K.... e 7 8
Mexico.., — () ¢ 2 0 0 4
Germany... p— () 1
RuUSSia... — 199
Austria.., [m——19 4
Canada... m—19 1
Turkey... 0.0 20.0 40.0
Malaysia... France : :
Ukraine... US.A.
Poland... Spain
Greece... China
Hong Kong... Italy 48.6
Hungary... Turkey 39.8
Thailand... Germany 33.0
Portugal... UK. | 3) 6
Netherlands... RUSSia | 29 8
Saudi Arabia... Mexico e 29.1
Singapore... Hong Kong s 57.8
Macau... Malaysia — |e—— 7 4
Croatia... Aqstrla r— )53
Egypt... Thailand  e—— 4 8
Ireland... Greece | e— )20
. Canada | 16 5
South Africa... Poland 180
Belgium...== 67 Saudi Arabia  m— 15.1
Switzerland... === 65 Macay e— 146 (
Japan..= 61 South Korea = 14.
Czech Republic...== 6.1 Netherlands | 139
Tunisia...=== 6.0 Japan  |e—13 4
UAE..~ 59 Ukraine 12.7
South Korea...== 538 Hungary 121
Singapore = 119
Croatia | 113
Sweden 10.8
Czech Republic | 106
Morocco [ 103
U.AE. s 10,0
Taiwan |===—— 99
Egypt | g
South Africa = g5
Indonesia = 94
Portugal == g3

ANBRERZ ¥ 7

France

Spain

United States
Italy

China

Turkey
Mexico
Thailand
Germany
United Kingdom
Austria

Japan

Greece
Malaysia
Russia

Hong Kong
United Arab Emirates
Canada
Poland
Netherlands
Macau
Vietnam

South Korea
India

Croatia
Portugal
Hungary
Indonesia
Singapore
Czech Republic
Ukraine

Saudi Arabia
Denmark
Romania
Morocco
Taiwan
Switzerland
Egypt

I[reland
Republic of South Africa I

TOYOOKA TOURISM INNOVATION

& 0

T =N F

LRI
. (35B3188HA)

2022

TOYOOKA
TOURISM
INNOVATION

89.3
83.5

79.3

TOP407 > 7 45

HE - HARBUFER A UNTO)



A of)e (o\l Tovook
l)

QURISM
INNOVATION

2023
ERTHA /N7 FEER

TOYOOKA TOURISM INNOVATION



I
=%

T DOAEA

961 1,229 1,741 1,986 1,748 1,118

TOYOOKA

ANTENFEABRHOME ¢ ¢ 0

" . .{:::I/’AST’;'ON
63,648
’ 60,679
54,330 %2019
50,800
-4.7%
44,648
34,318
15,231
10,457 10,018

6,684

4,732
478

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

TR e s e

TOYOOKA TOURISM INNOVATION 11



I
EX
=
Z
-

9,000 m2019 m2023

8,000

7,000

6,000

5,000

4,000

3,000

2,000

1,000

o

1A 2R 3R 4A b5H 6H

TOYOOKA TOURISM INNOVATION

ANENRTERES (3320195 Lk) f

2019 %= E[B

(=]
_O, 0 Tovooka
TOURISM
INNOVATION

4ﬁuﬁ

TR 8HA 9A 10A

11A 12H

T—&  EETHECBERRAAN




ERHAEAE~EHESR (20194 L0) XA,
- e | Al | vz i | AE | vx7
1 a8 15080| 23.69% A 10,866 17.91%
2 hE ~._ | 10843] 17.04%l- 7AU%H 9,186| 15.14%
3 EH e 6714 _10755% & 6,324 10.42%
4 2 A _5430]  8.53% % 4 4,383 7.22%
5| FXUA-T| 4883 7.67%|, YV AFE—IL 3,409|  5.62%
6 | 73vA~| 3130)-ARHA—ZXEFUT| 3189 5.26%
7| o HR— T 108 a5%| © FE 2,669  4.40%
8 |A—RFFUTPT 2,138[~-.336% = & 2,363|  3.89%
9 | AF¥UZR 1A77|  2.32%. HF R 2,354|  3.88%
10 ht & 1,411 220% 752 1,935|  3.19%
Z Ot 10,348 16.26%| % 0t 13,995 23.06%
63,648| 100.00% 60,679 100.00%

T4 EEmELBERAN o
TOYOOKA TOURISM INNOVATION 13



HB
=

HANAEE - EEHHN

H =P X
mISRIEIS

HhF& =M

2% 3%
A “/\

N >
77VR N ' 4%
\%
KE
1%/
o HR— /

U 2A
2% 4% .
BT L 63%
BT L 15%
RN - 5%, dbK 1 10%
HE - HARBUFER YA (UNTO)
TOYOOKA TOURISM INNOVATION

L ES
28%

ANEARTEHER
20235F

S

5%
ﬁfﬁl..l

FAY

TOYOOKA
TOURISM
INNOVATION

T X

cAr
NEANENEHER
hisEIEIS

.\94

i

39 77V R gmm oo hig—

~n

BT 37%

HE Y7 L 16%

RPN = 15%., dbK : 20%
— 4

7__

B BEABERRN




TOYOOKA

= Hh [ —=— T 72 g
S H vs 2R (2023/2019{RVER) § 0 0 e
As’ >
[ = R
——HE ———Z[f
200%
i E . EFH?T“Z()lgEktlzl'%iﬁ 169.6%
BT : ERT20195£28%
150%
106.4% 114.7%
102.4% 102.7% 102.9¢,
100%
66.9%
62.1% 94.3% )
76.7% 76.9% 76.1 92.0%
£0% 72.3% 62.9%
54.4% £g g ©09-3%
41.4%
0%
58 6A 7B 8B 98 108 118 12AH

1A 2R 3R 4H

TOYOOKA TOURISM INNOVATION



<}
TovookA
TOURISM

INNOVATION

As’ >

=
- 558  BE-BABOMEDORIEN PP IEN, AR - Fv— X —(F0D1E
# - 1BF., PMEIOFEZES L. L5 LI - THEIE,
- 2™ : 2023F108 D2019F tH41%R T, AR DERELSAE K FE, 128X
12A & L TBERE 2L,
SRR DORBREE(X2023F11IBICE IS B> TWb, AT 4 T7R&HEH2022-
23 RELEBUTWBZ EN D, 2024FEHEENRFTE 5,

—t ﬁﬁ
Google Trends AT 4 TERH
(BAH)
L ok 3 150 » — 2,000
[ I8 R SR | i —e— —F
120 2023F11FE
100 1,500
100
80
60 1,000
40 50
20 500
0
2 X2 IIRSSHINT QG
tr T LS o R L L wE 0 mm L 0
332<wﬁ'f_‘o§o§<g—s~z

2019 2020 2021 2022 2023

TOYOOKA TOURISM INNOVATION



58 vs 2/ (2023/2019U'R) XN,

LS « » [e]
v/ jJ '-.l_‘ —JU
——H7f =2
250% 237.4%
11.2%
196.4%
200% 186.1%
(o)
1ge 140.1% 144 148.7% 0.8%
(o]

103.7% ;
30.7% 131.4% 131.9%

113.3%

115.5% 116.6%

120.6% 114.4%

100% | 117.6%
102.9%

82.7%
20% H : F£/ET20195F E20%3E
M : R T20195Fk55%15

il

8H 9A 10A 11A 12AH

0%
1A 2R 3R 4R 5A 6H 7R

TOYOOKA TOURISM INNOVATION



0
TOYooKkA
TOURISM

INNOVATION

VAR —IL

5B  1B~12B X CIRTOAT219F% +AY . BERS*EHE, AELY
AR—1LE., BEXMEZBELI-BERAAT. 7O THEEELERN, BXROEEY 7 —D 7
VT 053, ETEOCRIHORENKET K HE

- EfH  2AABWTE A T2019F % FAl-> TW5, FERITIZ2019F55%# &
ALY HLIFFICHE., 2022F128 (2 [Kinosaki| OdBREF|EARELFL A Y.
2023F 1B B FFEEN T ICHR

SRRV FORIZHDHLDODD, RREFEIITRAZHIFL TWB-H, 5%DE
%gg:t);yQ?%?[/'ft L\o

120
2022%F12R

100
80
60
40
20
0

MW 00 0 00 00 0 O & O OO OO OO O o+ N NN NN N M;Nm M ;m M om <

TR TR TR T 7 g g g e g q g g an g gl gl Qg goglgl Ao

c = = & > < = = & > < = = & > < = = 4 > < = = & > < = = 4o > c

c © %‘.3 o © © © %‘.3 o © © © %‘.3 o © © © %‘.3 o © © © %‘.3 o © © © %‘.3 o © ©

- =S n oz - =S n oz - =S n oz - =S n oz - =S n oz - =S n =z

TOYOOKA TOURISM INNOVATION



= Ha 7] —i— Nk~ 773 . TovookA
S H vs 2R (2023/2019{RVER) § & 0 e
—
FPXUAD
-—HEx —=—EfH
300%
) 250.3%
2500, 242.1%
216.2%
. 209.8°
05-8% 197.9% Las o 189.3%
200% 180.0% = 15159
150%
93.8%
138.1%
85.4% 129.2% o . o 126.8%
100% 115.0% 116.8% H20.8% 117 494 123.2% 124.0% 120.8%
108.0%
50% ©2.4% 89.5% Efj H :EFEE—CZO].QEJ:E].Q%FE&
BMH - FRIT2019FE£88% 1
0%
1H 2R 3A 4R 58 6AH 7R 8H 9AH 108 11B 12AH

TOYOOKA TOURISM INNOVATION



0
TOYooKkA
TOURISM

INNOVATION

XU h

-8B Y —X U UURE2019F %= MY EABERSZ#E, VIERAOKITE
HAE B 2BARADHEBT268IZER & L TAER %ﬁﬁoﬁﬁikmwm%%
DDEEY., AENLE - BITEORHMEE - «/%7v7%%%ﬁiofk§<
DB

- 2™  SFEHRBRRICI AN b R EHIXFL. %8B T2019%F£150%~250%,
VisitKinosakiTOTERFHIE. 2023FEXRFEDIIND L 2 T2 G T 270 L. WG
BROBAMEILFOFENKEL, BREEHN2023FEE A= < B,

SHRREBDFEF2024FE1IBPEI SV, MY —XVOFEELHFTEZZ ),

j—— (&75)
— e
Google Trends 7oA
2000 250
e ek 2024417 - —FH
0 [kinosaki] 200
1500
80 150
60 1000
2 100
20 500 50
O N o o <t
TEITIEYIEEEYYRTEY 0= — 0
S8t aS2aS2aa 36 2019 2020 2021 2022 2023

TOYOOKA TOURISM INNOVATION



0
TOYooKkA
TOURISM

INNOVATION

LY
—

58 vs 2/ (2023/2019F V'3

777R

--Ei;i; 1-.-§§%EEI
150%

109.9%
100.4%

99.6%

100% 89.9%

86.7% 387.4%

33.8% 83.1%

72.2% 14-8%

70.4%
63.8%

69.7%
50%
46.0 47.5%

11.1%
1 H : FET20195FELE17%iRk

28.3%
19.5% B : F£RIT20195FE38% R

0%
1H 2R 3R 4R 5H 68 7R 8H 9A 10AR 11R 12R

TOYOOKA TOURISM INNOVATION



1=

777R

0
TOYooKkA
TOURISM

INNOVATION

B 1B ~12A £ T2019F % LE->7-BlxH W, 77V X-HERDFAMFEL D[]
MIELC, FHEATHE], THABATHLEIREEORIEKRRE, MEEEDSIEEFY, &
FEEEOERAGELH Y, FEHKITZEZEZ 2EREL > TN,

- Bt : 2018F, 2019F ¢ K=< KR L/-mH T, 2023F | XKIERE WD ER
Elaote, BT U TATAE—a @b L TWBHR T, X T 4 7EEALETIC
EERTE L <> TW 5B,
SESBFFEAATATADEHLH Y, RREEFEOFAEIX. ZD2024F28,
A —REZ—FBDOEE(ZHAF L 7=y,

120
100
80
60
40
20

TOYOOKA TOURISM INNOVATION

Google Trends 55455
[kinosaki |

NNNNNNNNNNNNNNNNNNN
|||||||||||||||||||
CCCCCCCCCCCCCCCCCCC
mmmmmmmmmmmmmmmmmmm

100

50

AT 4 TEH (B57)

60
W (2 == U — T

40

20

I 0

2019 2020 2021 2022 2023




EHEHEI%I - YR EHREIEIEN 2003518 128 ne128s) § 0 0 e

6E~9EE 10[E~19EE P

6.7% a.49 —20EEE "EEI\EI%I_ ) o

5B ™ RISSESEE D S + 5B HE S
3.4% 4158%

AER - 3 5. BABHBKZTS D DIRITE
(PAYA28%, F—Z 5T 9%, 75>
2 8% HF X 6% AXVUR, 4AKRYT, KA
Y 5%75 &)

3 Iy R SR S B [E1 24
- I H90%

7)< Ujj /% l:l/%b\';)d)u Ko—
X — (3hRIERIESightseeing, Relaxation)

T— R LEEREEET o — b (2023%F18~12R8)

TOYOOKA TOURISM INNOVATION



3iH 48 5iapl b Bz UNi=)

5.7%_  0-9% 0.5% B Kl 77
j— o 12.6% z RS

H1E B EL 02318128 n=1,285) R 0 femes
. 1.74
2 1.59
. N
1.3

w1t B
C FHOLED A
- TUTHITIE, T¥T LY BRKRDIK
TE DO AN HERRE TR VER
-+ 2023F 9 EHEE - 1.53/H

=2019F¥9EAEH% - 1.42:8 7-98 10-12H
THERFRIXHRUOTLS |

T— R UEEREEET v — b~ (2023%F18~12R8)

TOYOOKA TOURISM INNOVATION



TOYOOKA

[B1 2R (023&18-128 n=1,285. 2019%18-128 n=1,042) T & 0 7

INNOVATION
RIRRy b

Takeno beach [ 4.20%

76.4% m2019 m2023
Hiyoriyama / Marine World |l 3.97% '
lzushi Castle town | 1.01%
Kannabe Highlands 59 0%

Caban Street ] 0.78%
The Oriental White Stork--+ 0.39% 37.4%
Kyotango | 0.23% 51.98%
| didn't visit I oL
idn't visit L4.4%
| haven't decided yet | 14.40% 6.6%
Other 1IN °6.77%
EFIOROTWERL BT Y 7 A~FilE

ZBEIR
« I D A D IR TE D L

- 2019 (FEWE S M= H22%=>2023F1337% & BT V) PADIHREH M
T T EERrOTWERE W] BA14%H 57-0, IBMTOERE Yy FERA Y FHEE

TOYOOKA TOURISM INNOVATION 7% RSB ET b (2023%F18~12R)



Y —F R4 L (h-1285) RN,

14.0%

—— ~ 1 BR80T 11.6% 18.6%
3 1$uf““ 10.0% BV EETYT
65 A% 18 4.7% . 2;E B

11.5% 9.0% 3.2%
3BT
2.3%
54 Ba_
2.4%

44 BRAEl
4.1%

- J—F& A L35 BUEBIHA8KHIEE
- BRI OZ AT ZyYD10%, FEBEORT7 S TOFHNELEHZ2HDD, %
CHEREEFR EBONDRIFGIEDRAKSZDEIFHNAZ

P4 sk ET A — b (202318 ~128)

TOYOOKA TOURISM INNOVATION



0
A A N TOYOOKA
TOURISM

TOQURTS
INNOVATION

2024
Aoy FEmREHEL

TOYOOKA TOURISM INNOVATION



2024 (1A~12R) oTBAREL 1 2 0 B,

@1t5: : UNWTO World Tourism Barometer :
“ International tourism to reach pre-pandemic levels in 2024 ”

O H7% : JTB : 2024 D AN EAKRITESIE3,3105 A (3320194103.8%) & st
RISBABEST L= W E - 5

(A Z S 1FDBAFKITFE « REFRAT—VH]) *BEZRKLD

TYTREIEE BRARREEE
B BEARITEE - BREFE (0=4,100) BORITFE - REFELSN  (n=757) B OBARITIRITRE - RETE (n=1,734) BAITFE - REBL (n=823)
0% 10% 20% 30% 40% 50% 60% 70% 0% 10% 20% 30% 40% 50% 60% 70%
s ——— i
am I FAYH
vynpi—y A 45y MY
o [— r-zb5Y7
+—zt5yy T qxyz T
24 _1911 nyy —
SSSadd 75yx
wu Y za-yosy ¢ T
A ——

-
»
[
(o]

2L R 21 24

-
-

HEk o [DBJ - JTBF 727 - BUKR S BANEAIRITE OBMAZE 2023F EHR]

TOYOOKA TOURISM INNOVATION



