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Kinosaki

Let's do a survey!

Complete this survey and
raceive a frae hot coffae
from Kinosaki Onsen Tourist
Informathon SOT0R0.

et B &3 =

Apeass the sureey using a QR code reader on £
your smartphone, or using the link below. 58

Access the su here!

hitpa:/ g surveymonkey.com,/r/idnosakl .
Sponsors: Teyosks City, Toyeoka Tourisen Innovation
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People are all friendly and very nice town. (A4 (FHATRTL > RU—T
ECERRIMECY)

It's been a great experience and everyone at the hotel has been very
welcoming and nice. (RIESUWVEERTH D, /RTILDEHEEN ETEHIRYIT
I TUR)

Would recommend because of the onsens, lively atmosphere and
delicious food. CER. HRUVMNIRFHE. EKRUWAEIETH I IHTI, )
The way to get here is very long and expensive which is a downside.
But it’s also an upside because it's so quiet and rural here (CC(C/2ED
BL<ETOEDD(FFEICRS., EBANMIMIMDENDRANGDEFT, LML,
CC(FETEFHN THERDT, ZNEFRTEHLDFT, )

The only town that I dressed in yukata and walked in town and I did
not fell awkward coz more than 50% of people wearing it. (FADYE1K%Z
B CHEESOEE—DRT. 50%U EDODARETWEDT., FhFE BRI D
=)

Beautiful location, lovely people, unique experience (ELWLNOI— 3
> TRUIRANLZ . 1 -—D7104KER)
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