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Relaxation (China, Taiwan, Hong Kong, France, Germany, Australia, USA, UK,
Relaxation and experience Japanese onsen culture (Vietnam, F, 34)
because it is quiet and there are few people (China, F, 25)
small and quiet town (Netherlands, F, 61)
Traditional onsen town with opportunity to stay at a ryokan. Enjoyed the onsen pass offered by
ryokan (Canada, F, 31)
onsen, Found kinosaki through yukata wearing (USA, F, 56)
the most famous onsen (Malaysia, M, 54)
came for small city, onsen, Toshima wetlands, and to experience culture (Australia, M, 42)
my friends recommendation (China, M, 28)
our friends recommended (USA, M, 25)
my friend had been here twice and strongly recommended (Taiwan, F, 27)
tattoo friendly (Canada, F, 29)
internet search for tatoo friendly onsen (Germany, F, 35)
wanted to experience Japanese culture in a setting with lots of nature (Switzerland, M, 30)
meeting up with my mother here; | live in Japan as a student and my mother is coming to visit
(Finland, F
, 27)
came to eat crab; had been here before and enjoyed it very much (Taiwan, F, 33)
for onsen and the nearby castletown (France, F, 55)
studied Shiga Naoya (ltaly, M, 25)
wanted to come back again after visiting months ago (USA, F, 24)
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