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\ Let's do a Survey /
Receive a free cup of coffee

Complete this survey and receive a free
cup of coffee from "Kinosaki Information
and Tour Counter SOZORO,.

Kinosaki Onsen
Ryokan Association @

JA Tamag@

Satono-yu
hot spring |

SOZORO g

Footbath

X

x
R

Kinosaki
Onsen Statien

ToyookA TOURISM INNOVATION

Access
the survey here!

Access the survey using
a QR code reader on
your smartphone, or
use the link to the right.

Sponsors / Toyooka City - Toyooka Tourism Innovation
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Kinosaki

https://questant.jp/q/toyooka2-en
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Relaxation & to experience Onsen and stay in ryokan (India, 31, F)

Relaxing in the different Onsen baths (Germany, 38, M)

Relax in between busy cities (UK, 30, M)

Small town charm and onsen (USA,39, M)

The picture I'd seen on the website are really beautiful (Taiwan, 40, F)

It looks pretty. Also the baths, but it is very not outside! (Australia, 59, F)

Enjoy non city area (USA, 45, F)

We are travel agents here to inspect ryokan and facilities for our clients (UK, 33, F)
On holiday so wanted to go somewhere not so busy (Switzerland, 59, M)

Stay at ryokan, onsen, wear yukata (Norway, 27, F)

For the expérience of the ryokan and the onsen (France,30, F)

Famous/wonderful experience (Thailand, 28, F)

Recommendation of friends and relaxing (Spain, 47, F)

Sightseeing after Marine World, close to Marine World (HongKong, 47, M)

Hot spring; hotel; people; beef: crabs (China, 30, M)

Honeymoon (ltaly, 33, M)

| wanted to visit this place from long time, but because of our plans we did not have possibility before
(Poland, 35, M)

Atmosphere, onsen, walking with yukata (Switzerland, 34, F)

My friend recommend going onsen town, then | researched and choose Kinosaki Onsen (Denmark, 26, F)
Wedding anniversary and we like crab and onsens (New Zealand, 38, M)
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Korea (N=25) 4% 8% | 12% 8%
China (N=61) 5% 3% 8%
Taiwan (N=86) 2%l 2% 3%l 2% 8%
Hong Kong (N=90)[ll| 2% 2% 4% 13%
Singapore (N=33) 3%l 6% 9%|| 3% 24%
Thailand (N=118) [I'] 2% 3% | 7%
Malaysia (N—21) m I 5%
Indonesia (N=7) ] 14% ] 14%
Philippines (N=5) ([ ] 20%|[_| 20% | a0%
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India (N=3) | 33%
Australia (N=89) 28%|| 4% | 12% [ ] 16%
The United States ||| 25%|| 9% 2% 1% | 25%
Canada (N=41) 20%|| 5%l 7% 22%
The United Kingdofl | 18%| 5% | 23% 3% 21%
France (N=94) 28%|[| 11%] 5% 9%|| 1% 16%
Germany (N=27) 19%| 7% | 19%m 4% 26%
Italy (N—24) 13%']1 21% m 4%|ﬂ 8%
Spain (N=15) ] 7% 33%
Russia (N=4) L | 50%
Other country (N={l | 43%|]:| 17%( | 10%( | 12%|| 2% 1% 15%
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