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Philippines(N=1) s 3.0
Vietnam(N=1) FE s 3.0
The United Kingdom(N=6) FEE ] 3.2
Germany(N=4) B 2.0
France(N=23) i 2.0
Italy(N=4) s 1.8
Spain(N=5) T 2.2
The United States of America(N=40) i 23
Canada(N=19) Iy 2.3
Australia(N=46) T 2.2
w1H =28 m38~ Other country(N=26) I 2.0
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HIFER I 6 7%
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ErERF I 12%
SEMEH N 12%
SR - 8%
HARCAR— - 7%
TOA I 13%
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S o°g o
Takeno |Izushi Kannabe |The Caban Other I didn't
beach Castle Highlands [Oriental |Street place visit any
town White areas
Stork around
Park Kinosaki
2/R(N=500) 10% 14% 5% 6% 17% 11% 52%
Korea(N=17) 0% 18% 18% 12% 6% 12% 59%
Taiwan(N=39) 18% 31% 10% 13% 36% 8% 21%
Hong Kong(N=60) 12% 18% 7% 7% 35% 17% 32%
China(N=35) 9% 6% 6% 3% 20% 9% 49%
Thailand(N=97) 10% 16% 7% 9% 15% 3% 56%
Singapore(N=24) 21% 21% 4% 4% 17% 21% 50%
Malyasia(N=15) 0% 33% 7% 0% 20% 33% 27%
Indonesia(N=3) 0% 0% 0% 0% 0% 0% 100%
Philippines(N=1) 0% 0% 100% 0% 0% 0% 0%
Vietham(N=1) 0% 0% 0% 0% 0% 0% 100%
The United Kingdom(N=6) 50% 0% 0% 17% 0% 0% 33%
Germany(N=4) 25% 0% 0% 0% 0% 0% 75%
France(N=23) 0% 9% 0% 0% 0% 4% 87%
Italy(N=4) 0% 0% 0% 0% 0% 0% 100%
Spain(N=5) 0% 40% 20% 0% 40% 20% 40%
The United States of America(N=40) 5% 15% 3% 13% 10% 13% 53%
Canada(N=19) 0% 5% 0% 5% 5% 16% 74%
Australia(N=46) 11% 2% 0% 2% 15% 17% 61%
Other country(N=28) 7% 0% 4% 0% 7% 7% 79%
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